Enderun
Primary Schools
Brand

Perception

SSSSSSS



CONTENTS

Enderun Primary Schools Brand Perception

MISSION AND VISION

GRADUATE ATTRIBUTES

BRAND VALUES

BRAND PERSONALITY

UNIQUE VALUE PROPOSITION (UVP)
TONE OF VOICE AND LANGUAGE
TARGET AUDIENCE

SLOGAN



Enderun Primary MISSION AND VISION

Schools

MISSION AND VISION . .
Our Mission

To nurture a generation of high-character, successful youth who are adapted
to contemporary technologies and capable of interpreting the future.

GRADUATE ATTRIBUTES
BRAND VALUES
BRAND PERSONALITY

UNIQUE VALUE PROPOSITION (UVP)

Our Vision

To cultivate 'students of character and achievement' who give
meaning to their academic success through the values they embrace,
SLOGAN and who shape the future with the knowledge they acquire.

TONE OF VOICE AND LANGUAGE
TARGET AUDIENCE
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Enderun Primary OUR ALUMNI

ATTRIBUTES

MISSION AND VISION
OUR ALUMNI ATTRIBUTES
BRAND VALUES

BRAND PERSONALITY “ We cultivate graduates who are grounded in

UNIQUE VALUE PROPOSITION (UVP) values, strong in communication, academically
TONE OF VOICE AND LANGUAGE accomplished, and equipped with the essential
TARGET AUDIENCE skills required by the modern age. ,,

SLOGAN
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OUR ALUMNI ATTRIBUTES

Integrity &
Character

e Integrity-driven individuals who are trustworthy,

diligent, and deeply responsible.

¢ Committed to order, routine, and productivity, while

maintaining a lifestyle free from harmful habits.

e Forward-thinking idealists with a proactive spirit

and a drive for innovation.

Adaptive
Communication
& Future
Readiness

e Articulate communicators who leverage all

technological tools—particularly Al and social media
—in a purposeful, ethical, and productive manner

Academic
Excellence

e Students who meet academic expectations,

transition to high school with a rock-solid
foundation, and secure their university future

starting from primary school.

Core
Competencies &
Life Skills

e Equipped with advanced public speaking skills and

the ability to articulate ideas with confidence.

e Possessing high-quality reading habits and critical

literacy to engage with complex information.

e Mastering the correct and efficient use of

technology for personal and academic growth.
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BRAND VALUES

“ Our brand is defined by the unique educational
experience we provide, our holistic approach to
student development, and the enduring values we
contribute to society; thus, we are perceived not
merely as a school, but as a transformative

educational community.
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MARKA DEGERLERI

Sincerity

We are a sincere educational community centered on
nurturing human potential rather than commercial interests,
driven by a deeply dedicated and selfless staff.

Holistic
Development

We embrace an educational philosophy that holistically
addresses the academic, emotional, social, and physical
development of our students.

Skills-Based
Education

Through an application-based educational approach, we
transform theoretical knowledge into practice, equipping
students with high-level skills such as public speaking,
creative writing, lateral thinking, problem-solving, and
entrepreneurship. With our 'Think, Produce, Design, Code'
philosophy, we guide students on a journey from abstract
thought to 3D printing and coding, raising a generation that
generates tangible added value.

Original
Educational
Architecture

Our school features a unique educational architecture
characterized by student-centered learning spaces, specialized
interior design concepts, and the use of renewable energy. This
infrastructure is further enhanced by advanced technological
equipment—such as 3D printers and Arduino kits—and a
distinctive 'shoeless school' model that creates a natural and
comfortable learning environment.
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MISSION AND VISION
OUR ALUMNI ATTRIBUTES
BRAND VALUES

BRAND PERSONALITY “ Our brand personality defines a sincere,

UNIQUE VALUE PROPOSITION (UVP) trustworthy, principled, and prestigious

TONE OF VOICE AND LANGUAGE educational community that is both visionary and
TARGET AUDIENCE guiding in its essence.
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BRAND PERSONALITY

Sincere & Authentic

Through its sincere and welcoming communication, it makes
everyone feel the genuine warmth of being part of the
Enderun family.

Trustworthy & Reliable

We maintain complete consistency between our words and
our actions in our vision to raise a generation of character and
achievement.

Principled & Prestigious

We are committed to our founding principles, consistent in our
values, and maintain a prestigious standing in the educational
landscape.

Visionary

We shape the future of education through innovative
and transformative projects that make a distinct
difference.

Guiding & Mentoring

We are a dedicated guide that touches the lives of our
stakeholders and adds lasting value to their journey.




Enderun Primary UNIQUE VALUE

PROPOSITION
MISSION AND VISION ( UVP)

OUR ALUMNI ATTRIBUTES
BRAND VALUES

BRAND PERSONALITY “ Raising a generation of character who give
UNIQUE VALUE PROPOSITION (UVP) meaning to their success through their values.

TONE OF VOICE AND LANGUAGE
TARGET AUDIENCE ,,
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Enderun Primary TONE OF VOICE AND

- LANGUAGE

MISSION AND VISION
OUR ALUMNI ATTRIBUTES

BRAND VALUES “

BRAND PERSONALITY Our communication tone aims to build deep-
UNIQUE VALUE PROPOSITION (UVP) rooted connections with our stakeholders and

TONE OF VOICE AND LANGUAGE foster a transparent, interactive environment
TARGET AUDIENCE within our community.
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TARGET AUDIENCE

Grade RRTO Grade 7
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MISSION AND VISION

OUR ALUMNI ATTRIBUTES

BRAND VALUES

BRAND PERSONALITY “

UNIQUE VALUE PROPOSITION (UVP) Building Character, Shaping Future
TONE OF VOICE AND LANGUAGE

TARGET AUDIENCE ,,
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SLOGAN

Building

Represents the most critical age
range for a young person’s
educational foundation. It describes a
step-by-step construction process
aimed at bringing every student to a
level where they provide meaningful
value to themselves, their families,
and society.

Character

signifies an individual who upholds
the highest moral values, remains
free from harmful habits, and stands
as a respected, influential figure
within the community.

Shaping

is a direct reflection of our school’s
core policy. It illustrates the
transformation and growth of every
student over the years—evolving
through love, respect, and
communication into a well-rounded
individual empowered by a world-
class technological infrastructure.

Future

represents the Enderun graduates
who will form the generations of
tomorrow. As part of our social
responsibility, it points to the future
as our ultimate destination and goal.
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